Takes A Dollar imagineers,
Andrew DeGroot and
Wes Richardson

CHARITY BEGINNING
AT HOME
I recently spent an hour chatting with
By David Morrison
“Life's persistent and most urgent question
is, 'What are you doing for others?’” –
Martin Luther King Jr. (1929-1968)

L

ooking at the coin in your hand, a
loonie does not seem much at all,
but just how far can a dollar really
go these days? Well, the answer to this
question depends on who you might
ask.
On one hand, in the Lonely Planet
website’s Tips & Articles section there
is a feature entitled, ‘What $1 Buys
Around the World,’ in answer to which
a Canadian respondent quips, ‘Nothing!
Haha. Blame it on Canadian taxes.’ A
predictable comment, but on the other
hand a buck can go a long way - and
do a lot of good - as two enterprising
young men from Nanaimo have set out
to prove.
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Trinity Western University students
Andrew DeGroot and Wes Richardson,
as the Snowbirds ﬂew deafeningly
overhead in one of their remarkable
exhibitions of precision aerobatics.
And yet, when their show was over,
relatively speaking I found myself as
impressed with my two 20 year-old
interviewees as anyone could ever be by
those dazzlingly skilled pilots.

via the Vancouver-based Charitable
Impact Foundation (Canada), familiarly
known as Chimp. The guys from Takes
A Dollar never see or touch the donated
money, nor do they wish to; via Chimp
it is distributed directly to the charities
concerned.
There are a great many things I like
about Takes A Dollar, but that it
was born of the pair’s cognizance
of the privileges they enjoy in this
world is particularly refreshing and
heartwarming. They have been
university roommates for two years, and
it is from dorm discussions that the idea
took root.

Intelligent, motivated, innovative and
sharply community focused, DeGroot
and Richardson are evidently committed
humanitarians intent on making a
positive impact with an initiative so
ingeniously simple that it could take oﬀ
big time. Called Takes A Dollar, it is a
means of raising funds and awareness
for local charities, in the hope that as
many people as possible can donate just
a dollar (or, obviously, as much more as
is individually aﬀordable). Funds are
collected mainly through their website
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“We have friends that didn’t have the
chance to go to their dream schools like
we did,” Richardson begins. “That was
an eye-opener in that people close to me
continued - page 15
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Takes a Dollar - continued from page 6
cannot share such opportunities, and
it started the conversation, making us
realize we should start looking at things
going on in our local area.”
“We were both involved at high school
with fundraising for international
concerns, but never really looked
into what was happening in our own
community,” continues DeGroot. “With
how we could make a difference locally
in mind, we started Takes A Dollar.”
When a natural disaster or other awful
event occurs overseas, the international
community responds as it should, but
while DeGroot and Richardson remain
acutely globally concerned, as the latter
explains what happens in their own
backyard is the focus of Takes A Dollar:
“What we’re trying to get across is that
when your attention is only drawn
to massive overseas disasters, when
walking about in your own community
you’ll see a homeless person every
day, but become desensitized to the
situation.”
“And a lot of us just don’t want to
see it,” adds DeGroot. “We look the
other way, and although we can turn
a blind eye to these things the need is
overwhelming, so we are trying to build
awareness of the needs of our own
community.”
“The first step was to find out about
charities in Nanaimo and what they
did,” Richardson explains. “We
approached it in a way that if we didn’t
know about a particular charity, we
thought it probable that other people
would also not know.”
What the guys did know was the
notion at the heart of their initiative,
the principle on which Take A Dollar is
built, being that most everyone could
afford to donate very little to collectively
make a very big difference. As DeGroot
explains, this is why I believe the model
could so easily catch on far and wide:
“When we thought about this, everyone
able to donate a dollar, while it is not a
lot of money to us, just one dollar is vital
to a charity. When we helped Loaves
& Fishes last year, for example, they
showed us that a dollar can turn into
$3.50 in respect of how they can make it
work for them.”
“We were obviously aware that not
everyone has a dollar to spare,” says
Richardson, “but we were thinking that
assuming half of Nanaimo can give a
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dollar, that’s still a lot of money. And
maybe there were people who could
give two dollars to support those that
cannot, and that’s kind of how it all took
shape. But it is as important to us that
people now know about the charities.”
Beyond awareness raising and collecting
donations, another wonderful thing
about what these young men are
doing is the free service they offer
charities, being the production of short
promotional films for them.
“As Wes is very talented in this area,
from the beginning the one thing we
were definitely going to do was suggest
to the charities that we make a video
for them, so people can see what they
do,” says DeGroot. Professionally
shot and edited, these excellent short
films can make all the difference to a
charity without the resources to do so
themselves.
“I love making videos, and make
music videos as a part-time job,” says
Richardson. “I get a great deal of
enjoyment from it, and as a skill I can
bring to Takes A Dollar I am really
happy they’re working great for the
charities as promotional tools they
might not otherwise have the budget
for.”
With so many charities in dire need and
worthy of support, choosing which ones
to help upon launching Takes A Dollar
in 2015 was not easy.
“For the first year we chose charities that
impacted us personally, or were close
to our families. We thought it would be
easier to get established if the charities
were of the better known ones locally,”
says DeGroot. “One was Loaves &
Fishes, suggested by our parents, and
we also chose the Salvation Army,
Island Crisis Care Society, Nanaimo
Youth Services Association and the
Nanaimo Child Development Centre.”
Having raised an amazing $9,300 for
these concerns in their first year, 2016’s
beneficiaries are Nanaimo Unique Kids
Organization, Vancouver Island Mental
Health Society, Nanaimo Community
Kitchens, Haven Society and Vancouver
Island Crisis Line, together representing
a diverse span of urgent community
needs.
While DeGroot, Richardson – and now
a third team member, social media
monitor and fellow Trinity Western
University student Christian Wigmore
– are up and running with Takes A
Dollar, they are attempting to up the
ante further by attracting one hundred
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people to commit to annual donations
of $100, ensuring a guaranteed pot of
$10,000 for the year’s selected charities.
It seems like a modest target to me,
but this level of support needs to be
established with considerably more
individuals before Takes A Dollar can
move onto the next level. At less than
$2 per week, it is hardly a financially
crippling pledge for most.
Most impressive of all is that Takes A
Dollar is such a portable concept, a fact
not lost on its founders. In an ideal
world they would love their idea to
spread across Vancouver Island, British
Columbia, across the whole country,
then who knows where. To this end
they would be more than happy to
take inquiries from parties interested
in setting up Takes A Dollar in their
community.
“We like how fluid our model is,” states
Richardson with pride. “If anyone
really wants to do this we would help
them set up, shoot them advice and
help them along the way. And we are
fine with them using the name, but
Andrew and I are very particular about
how things get done, so because we
both consider the videos as an integral
part of the whole Takes A Dollar model,
one thing we would have to ensure
for anyone else setting up in their
community is that they had the skills
and means for producing good quality
videos. We would also have to ensure
transparency and accountability were
in place, but if this happens we’ll figure
things out when it’s the next step in
front of us.”
How about you, dear reader, doing this
in your community?
Because of their youth these smart guys
have found charities both welcoming
them with open arms, and also viewing
them with suspicion, certain people
questioning their motives. They
understand this and it does not phase
them, especially now things are moving
along nicely, but on a regular basis they
still face one particular question.
“Why?” says DeGroot. “We get asked
why all the time! Why not, we say! We
just want to help.” ~
For more information and to register as a
monthly Takes A Dollar donor, please visit
http://takesadollar.org and https://www.
facebook.com/Takes-a-Dollar. Andrew
DeGroot and Wes Richardson can be
contacted at takesadollar@gmail.com or by
telephone at (250) 802 1806.
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